THE UNIVERSITY OF HONG KONG
FACULTY OF SCIENCE

Science Communication Contest
Myth Busters Challenge 2026
Proposal Template (1st round)

	Submission Instructions
1. Deadline: All entries must be submitted by September 27, 2026 (Sunday). Please note that late submissions will not be accepted under any circumstances.
2. Language Policy (Proposal): The written proposal entry (Part 1 and Part 2 of this template) may be completed in either English or Chinese. (Note: For entries submitted in Chinese, an AI-assisted translation may be generated to facilitate the evaluation process for selection panel members if needed.)



A. Proposal
	Section
	Description

	Title
	Please state the title of your project.

	


	Section 1: 
Myth Summary
	Clearly state the science myth or misconception your team has chosen. Briefly describe where it is commonly heard and why it is widely believed by the public.

	(Not more than 250 words)









	Section 2: 
Persistence Analysis 
	Suggest reasons for the myth’s persistence.


	(Not more than 150 words)






	Section 3: 
Scientific Narration
	Provide a well-explained narration of the real science. Describe the experiments, data, or scientific principles that refute the myth. How would you explain the correct concept to a layman?

	(Not more than 400 words)











	Section 4: 
Source List
	List at least three reputable scientific sources (e.g., scientific journals, university websites, or recognised science magazines) that support your debunking.

	








B. Video Presentation Concept (Story Board)
In this section, you are invited to outline the flow of your intended 5-minute video. Provide 5 - 8 key scenes that show how you will present your findings. Describe what the audience will see (Visuals) and what you will be saying (Narrative Hook).
	Scene
		Visuals & Action: What happens on screen?
(Max 30 words per entry)
	



	Key Message & Narration: What is being explained?

(Max 50 words per entry)

	1
		
	(e.g., Hook/Intro - Presenter acting out the myth)



	

	2
	
	

	3
	
	

	4
	
	

	5
	
	

	6
	
	

	7
	
	

	8
		(e.g., Conclusion/Call to action)



	



